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Pazden V. Joknadbi Ha aH2rIulicKoMm si3bike

Professional and ethical aspects imply that a journalist's job should be firstly
based on the interests of the victims-hostages but not on creating sensations at
any cost. The psychological aspect is very important because portraying murder
cruel scenes and hostages® suffering can influence and awaken cruel response of
the readers.

The present article deals with the analysis of some publications about the ter-
roristic act «11th» of September, 2001 as well as about the terroristic attack on
24th of January, 2011 in Russian airport “Domodedovo” in both American news-
papers “The New York Times” and “The Washington post” and Russian newspa-
pers “Komcomoneckas ITpasaa” and “Kommepeant”

The analysis of the publications from the view of legal, ethical and psycholog-
ical aspects given above allows to make some conclusions on the problem of the
article.

The conclusions depend on the topicality of the analyzed events in both Amer-
ican and Russian newspapers besides on the national mentality and the profes-
sional standards of the journalist whose publications we have analyzed.

POLINA SHCHEDRINA

FUNCTIONS OF PROPER NAMES IN HEADLINES OF THE BRITISH
NEWSPAPERS

Tomsk State University
Scientific supervisor senior teacher of the department of English philology G. I. Shostak

The headline is a unique type of text. It has a wide range of functions that de-
termine its shape, content, language and structure. It should represent the news
story in a minimum number of words, attract the reader to the story and to the
paper if it appears on the front page. Journalists who write headlines in the Brit-
ish newspapers are called ‘headliners’. They cater for a wide range of readers with
different needs and interests. So headline writers use different linguistic and
graphological devices to create effective headlines. One of the effective devices
is using a proper name strategy. [t has its own characteristics because it operates
within the British cultural and traditional context.

We have researched some functions and peculiarities of the naming strategy
in headlines in the British newspapers since 1993.

The examined headlines help us to understand that names represent the fo-
cus of information, that is, they can produce the attention-getting (or advertising)
function dominating in news stories where headlines contain names.

Traditionally the British papers are divided into two big kinds: “serious”
(“quality press™) and “popular” (tabloids). In quality papers news stories about
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issues dominate and special naming strategies are used with the aim to attract
readers to important social issues.

To explain this aspect we have chosen the headline with the name of the Brit-
ish Prime Minister — ‘Cameron spikes press law’ (The Times. Friday 30 Novem-
ber 2012). The image of Cameron is associated with a figure of knight because the
word “spike” is the main knights’ weapon and attribute. The word ‘spikes’ in this
context makes the headline more expressive and persuasive.

In connection with actual events in the Crimea newspapers are full of head-
lines with the name of the Russian president. As an example we can give a head-
line ‘US threatens Putin as he tightens grip over Crimea’ (The Times. 2 March,
2014).

Names of Royal Family members always attract the reader’s attention. ‘Harry
in Diana’s footsteps’ (Daily Express. March 4, 2004)

Prince Harry is helping young AIDS orphans in Lesotho. Just like his mum
Diana in 1997.

A random selection of news stories with names in headlines illustrates some
language devices. Though headlines are written to be read, not spoken, a very
common way of making headlines effective is to use the readers’ awareness of
sound.

‘All Rhodes Lead to Top’ (The Daily Star, February 25, 1997). Ryan Rhodes
believes he is less than six months away from becoming a world champion. The
name in the headline makes readers think of another word. The sportsman’s
name Rhodes sounds like “roads” — “all roads lead to top™.

We have examined headlines with names from the British newspapers and
can conclude that they have different functions. In quality papers the function
of advertising and informing can dominate, and at the same time be persuasive.

In popular papers the most important is an attention-getting function and
function of entertaining. Different naming strategies that are balanced are used
by headliners to realize the functions.

Headlines with names attract readers because the content of information can
be grasped at once through the names and make readers continue reading.
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